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C R E AT I V E  B R I E F

SETLIST.
Music & Music Festival Culture
The music festival is a phenomenon that brings hundreds of thousands people togeth-
er from all parts of the world each year. It is at festivals where the energy is high, the 
friendships are strong, and the mood is jovial and uplifting. However, those who have 
never attended a music festival before may not be aware of how magical and therapeu-
tic the experience can be, which is why we hope to develop ‘SETLIST’; an informative 
magazine based around music, music festivals and the festival lifestyle. The purpose 
of the magazine will be to enlighten readers on music festival culture. In addition, the 
magazine will encourage readers to attend (and be aware of) upcoming events as it 
features articles about popular festivals, festival-goers, festival fashion, art, and unfor-
gettable experience that comes with it. The first issue will focus on electronic-themed 
music festivals in particular. We hope that the concept of this magazine will grasp your 
attention and enlighten the idea of putting festival culture out there.

AUDIENCE
Typical readers of SETLIST more than of-
ten have an interest in the arts, electronic 
music, festivals, and festival culture and 
may be actively seeking a fun event to 
attend or a new music artist to discover.

The demographic of SETLIST readers 
are 58% female and 42% male. Of those 
readers, 23% have graduated college and 
48% are employed. The median age of 
REVIBE readers is 21.5 and the house-
hold income is approximately $80k.

COMPETITION
Indirect competition of SETLIST includes 
Alternative Press, Clash, and NME.

Direct competition of SETLIST includes 
Clublife, Billboard, and EDM magazine.

TONE
Tone Words: informative, artistic, 
energetic, quirky, vibrant

SETLIST magazine will aim to capture 
the passionate and raw feeling one may 
have when listening to music or attending 
a music festival. It will aim to give off a 
feeling of freedom and unrestraint to the 
readers and provide them with excite-
ment and a sense of freedom as they flip 
through the pages.  

CONTENT
SETLIST will inform its readers through 
an equal balance of written content and 
visuals. The content will be well-re-
searched and written from both an 
interview standpoint and the personal 
experience of festival-goers. 

The front of SETLIST will contain up-
dates about upcoming festivals and how 
to get connected. Feature spreads may 
center around the artists playing at these 
festivals or zero in on a particular festival.

VISUALS
At music festivals, there are a lot of 
visuals and a lot to look at so this will also 
be the case for SETLIST magazine. There 
will be a lot to look at, such as colors, 
imagrey, textures, and the shapes that are 
seen at festivals. will feature a variety of 
different images of festival environment, 
festival-goers, music, music artists, and 
festival fashion. Images will range from 
being full-page to smaller and cropped. 
The attitude of these visuals may be col-
orful, grungy, and energetic to reflect the 
upbeat feeling of the magazine. 

SPECIFICS
SETLIST will be 8” by 10” in size, giving 
it room to be flexible with how it displays 
its content. It will cost $.7.99 and issue 
and will be published every two months 
in order to stay caught up with new music 
and music festivals.



C O N T E N T / C O M P E T I T I O N 
R E S E A R C H



M O O D  B O A R D



C O V E R  I N S P I R AT I O N



L AY O U T  /  A E S T H E T I C S  I N S P I R AT I O N



I D E A  B R A I N S T O R M I N G

1) really try and capture the personality of 
your magazine.

2) establish what you’re trying to explain. 
research, research, research. 

3) present everything in a music festival-es-
que fashion. 

4) consider placement! how does the move-
ment of type relate to a festival? How do 
the shapes created in the layout relate to a 
festival?

add to brief: there are a lot of visuals at festi-
vals; a lot of colors, shapes, and nonrestraint. 
i want to give my viewers a lot to look at.

SHOPPING LIST:

-music magazines (elektro, bill-
board, clubbing, etc)
-binder for project
-paints
-flashdrive

NOTES FOR MAGAZINE DESIGN:

don’t just “try” out layouts. create layouts that have a reason 
for why they look the way they do. make everything relate to 
the theme and personality of your magazine

STEP BEFORE: dissect your demographic. what do guys and 
girls like at a festival? interview people?

PLAN OUT A STEP BY STEP SCHEDULE FOR THIS PROJECT.



L O G O T Y P E  S K E T C H E S
Critique Notes:

•	 Don’t combine type-
faces

•	 Line typefaces create 
a nice ‘sound vibra-
tion’ look

•	 keep S’s consistient



C O V E R  S K E T C H E S



D I G I TA L  C O V E R  D R A F T S

Critique Notes:

•	 Make layouts more 
dynamic; too  
restrained. 

•	 Intriguing image 
choice



D I G I TA L  C O V E R  D R A F T S

Critique Notes:

•	 Get rid of dots
•	 Play with different triangle layouts
•	 Adjust hierarchy
•	 Bring more brightness in / Too 

much dark



D I G I TA L  C O V E R  F I N A L



A R T I C L E  &  F E AT U R E  S K E T C H E S





D I G I TA L  S P R E A D S  ( D R A F T )

feature 1 feature 2 article 3

Critique Notes:

•	 Make the image on the first page 
of feature 1 match the second 
page

•	 Play more with the structure in 
feature 1. Needs more excitement 
and dynamism 

•	 Bring dynamic elements in the 
first page of feature 2 to the other 
pages. Get rid of dots



D I G I TA L  S P R E A D S  ( D R A F T )

openers article 1 article 2



feature 1 feature 2 Critique Notes:

•	 Get rid of blue square in back-
ground of article 1.

•	 Put ‘Editor’s Note’ somewhere in 
opener spread

•	 adjust layout of second page on 
opener spread

•	 Use less typefaces for feature 1
•	 Flip image on first page of feature 

2 and make the third page more 
cohesive w/ the rest



D I G I TA L  S P R E A D  ( F I N A L )

openers article 1 feature 1



feature 2 article 3feature 1



break page feature 4feature 3





SETLIST.
Digital Magazine Proposal
SETLIST’s digital magazine will be horizontal in orientation. Like the print version, 
Rolloglide will be used for the cover’s logotype and Bauhaus will be used for article 
titles. Avenir will be used for the subtitles and bodycopy. Because it revolves around 
music, SETLIST’s digital magazine will feature buttons that one can click on to play 
videos or music from featured artists and festivals. Lines and arrows will lead the 
viewer throughout the pages of the magazine. 

INTERACTION
Viewers will be able to watch videos of 
festivals and listen to the music of the 
featured artists in the magazine through 
the use of a media player. There will also 
be videos to support the written inter-
views and articles that are written about 
the artists in the magazine. A link will 
always be present on each page to lead 
the viewer back to the table of contents.

VISUAL CUES
As mentioned in the overview, the digital 
magazine will have a single guideline 
running along the top of the page that 
will lead the viewers to next a different 
feature or article. There will be arrows 
pointing up or down at the top and bot-
tom of the pages to indicate the addition-
al pages a single feature may have. Mp3’s 
and video players will be indicated with a 
play button.

TONE
Tone Words: informative, artistic, 
energetic, quirky, vibrant

SETLIST magazine will aim to capture 
the passionate and raw feeling one may 
have when listening to music or attend-
ing a music festival. It will aim to give off 
a feeling of freedom and unrestraint to 
the readers and provide them with excite-
ment and a sense of freedom as they flip 
through the pages.  

ORIENTATION
SETLIST digital magazine will be 
horizontal in orientation to retain the 
rich, expansive images of festival photos 
featured throughout the issue. 

VISUALS
At music festivals, there are a lot of 
visuals so this will also be the case for 
SETLIST’s digital magazine. There will be 
a lot to look at, such as colors, imagrey, 
textures, and the shapes that are seen at 
festivals. will feature a variety of dif-
ferent images of festival environment, 
festival-goers, music, music artists, and 
festival fashion. Images will range from 
being full-page to smaller and cropped. 
The attitude of these visuals may be col-
orful, grungy, and energetic to reflect the 
upbeat feeling of the magazine. 

PACING
Although festivals can be crowded and 
chatotic, SETLIST’s digital magazine will 
be free flowing and spcious to keep the 
reader from feeling overwhelmed by all of 
the lively images and text. The magazine 
will feature articles about festivals first 
and the artists later. However, the click-
able table of contents will allow viewers 
to instantly jump to any article they want. 

D I G I TA L  M A G A Z I N E

Critique Notes:

•	 Make body copy larger
•	 More interactive features needed
•	 Perhaps make triangles on cover change color
•	 Line indicating more pages is a plus


