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CREATIVE BRIEF

SETLIST.

Music & Music Festival Culture

The music festival is a phenomenon that brings hundreds of thousands people togeth-
er from all parts of the world each year. It is at festivals where the energy is high, the
friendships are strong, and the mood is jovial and uplifting. However, those who have
never attended a music festival before may not be aware of how magical and therapeu-
tic the experience can be, which is why we hope to develop ‘SETLIST’; an informative
magazine based around music, music festivals and the festival lifestyle. The purpose
of the magazine will be to enlighten readers on music festival culture. In addition, the
magazine will encourage readers to attend (and be aware of) upcoming events as it
features articles about popular festivals, festival-goers, festival fashion, art, and unfor-
gettable experience that comes with it. The first issue will focus on electronic-themed
music festivals in particular. We hope that the concept of this magazine will grasp your
attention and enlighten the idea of putting festival culture out there.

AUDIENCE

Typical readers of SETLIST more than of-
ten have an interest in the arts, electronic
music, festivals, and festival culture and
may be actively seeking a fun event to
attend or a new music artist to discover.

The demographic of SETLIST readers
are 58% female and 42% male. Of those
readers, 23% have graduated college and
48% are employed. The median age of
REVIBE readers is 21.5 and the house-
hold income is approximately $80k.

COMPETITION

Indirect competition of SETLIST includes
Alternative Press, Clash, and NME.

Direct competition of SETLIST includes
Clublife, Billboard, and EDM magazine.

TONE

Tone Words: informative, artistic,
energetic, quirky, vibrant

SETLIST magazine will aim to capture
the passionate and raw feeling one may
have when listening to music or attending
a music festival. It will aim to give off a
feeling of freedom and unrestraint to the
readers and provide them with excite-
ment and a sense of freedom as they flip
through the pages.

CONTENT

SETLIST will inform its readers through
an equal balance of written content and
visuals. The content will be well-re-
searched and written from both an
interview standpoint and the personal
experience of festival-goers.

The front of SETLIST will contain up-
dates about upcoming festivals and how
to get connected. Feature spreads may
center around the artists playing at these
festivals or zero in on a particular festival.

VISUALS

At music festivals, there are a lot of
visuals and a lot to look at so this will also
be the case for SETLIST magazine. There
will be a lot to look at, such as colors,
imagrey, textures, and the shapes that are
seen at festivals. will feature a variety of
different images of festival environment,
festival-goers, music, music artists, and
festival fashion. Images will range from
being full-page to smaller and cropped.
The attitude of these visuals may be col-
orful, grungy, and energetic to reflect the
upbeat feeling of the magazine.

SPECIFICS

SETLIST will be 8” by 10” in size, giving
it room to be flexible with how it displays
its content. It will cost $.7.99 and issue
and will be published every two months
in order to stay caught up with new music
and music festivals.
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—
=0

SPENING 201

'WELCOME O ISSUE 01 OF MAVERICK MAGAZINE.
MAVERICK MAGAZINE IS A UNITED INITIATIVE:
ALL RIGHTS RESERVED 2012.

=ZRP
PN T |
FRIDAY 4.04.2014
, S .
5 2 4 10 years at the heart of new music...small but MASSIVE!
FORM MUSIC FESTIVAL 2010
o VE R SATURDAY 24*JULY's EAGLE’S ROCK VALLEY, DRAPERSTOWN
FUNCTION

. DOES THE BUSINESS JET MAKE.

—

FESTIVAL ONLY: £30

i STAN i cEs. sws
- TEAM FRESH TRIGGERMAN: S TYCOONS THE @
Uesrs
FESTIVAL & CAMPING: £40 + booking fee
under 12 I8 hv
- ¢

_

Kont en Koor

L It Ner fontontinch of pelf kokherelien? { \\

OREA... ORE__ ORISR The future looks bright



LAYOUT / AESTHETICS INSPIRATION
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IDEA BRAINSTORMING

1) really try and capture the personality of
your magazine.

2) establish what you're trying to explain.
research, research, research.

3) present everything in a music festival-es-
que fashion.

4) consider placement! how does the move-
ment of type relate to a festival? How do
the shapes created in the layout relate to a
festival?

add to brief: there are a lot of visuals at festi-
vals; a lot of colors, shapes, and nonrestraint.
i want to give my viewers a lot to look at.




LOGOTYPE SKETCHES
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DIGITAL COVER DRAFTS

Critique Notes:

¢ Make layouts more
dynamic; too
restrained.

* Intriguing image
choice
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DIGITAL COVER DRAFTS

Critique Notes:

e Getrid of dots

e Play with different triangle layouts

e Adjust hierarchy

® Bring more brightness in / Too
much dark
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DIGITAL COVER FINAL
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ARTICLE & FEATURE SKETCHES
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DIGITAL SPREADS (DRAFT)

feature 1 feature 2 article 3

WRITTEN BY MARCI WILLIAMS. EDITED BY JONI. PHOTOGRAPHY BY STEPHEN KING.

LET'S RISE AND SHINE,

WE DO WHAT WE WANT
AND THAT IS WHAT MAKES
US NERVO.

BY KERRIMASON

History is made as the first |
annual Tomorrowworld is held 3
e right outside of Atlanta, GA. v g

AROUND THE WORLD WITH ABOVE & BEYOND

CONNECT WITH US

EVER SINCE WE
STARTED WE'VE BEEN
A BAND. THAT'S
WHAT WE ARE.
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Critique Notes:

WITH THE ODDS
IT, THE FESTIVAL
DELIVERS.

* Make the image on the first page
of feature 1 match the second
page

e Play more with the structure in
feature 1. Needs more excitement
and dynamism

e Bring dynamic elements in the
first page of feature 2 to the other
pages. Get rid of dots
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DIGITAL SPREADS (DRAFT)
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The top 3 albums to blast I the car on
Your way to th naxt festival




feature 1

| THE FULL
IMADNESS

#PLURlife

TOMORROWWORLD
SHOWCASED THE
BREADTH OF EDM AND
EDM CULTURE.

feature 2
[
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AROUND THE WORLD WITH

EVER SINCE WE
FORMED WE’VE BEEN

STRONG ONE AT THAT.

Critique Notes:

e Getrid of blue square in back-
ground of article 1.

e Put ‘Editor’s Note’ somewhere in
opener spread

e adjust layout of second page on
opener spread

e Use less typefaces for feature 1

e Flip image on first page of feature
2 and make the third page more
cohesive w/ the rest



DIGITAL SPREAD (FINAL)
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feature 1 feature 2 article 3

Music and beauty's
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feature 3 break page feature 4
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Ultra Music Festival 2015 / Coming Soon

Atjust 19 years old,
Madeon discusses what
it's lice playing at the
world's biggest EDM
‘music festivals

My process is about vt it f i ol et e st o e ol n e

Uhen you

inspitation. Al really

do isjust record them

really quick on the guitar

or something
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DIGITAL MAGAZINE

SETLIST.

Digital Magazine Proposal

SETLIST’s digital magazine will be horizontal in orientation. Like the print version,
Rolloglide will be used for the cover’s logotype and Bauhaus will be used for article
titles. Avenir will be used for the subtitles and bodycopy. Because it revolves around
music, SETLIST’s digital magazine will feature buttons that one can click on to play
videos or music from featured artists and festivals. Lines and arrows will lead the

viewer throughout the pages of the magazine.

INTERACTION

Viewers will be able to watch videos of
festivals and listen to the music of the
featured artists in the magazine through
the use of a media player. There will also
be videos to support the written inter-
views and articles that are written about
the artists in the magazine. A link will
always be present on each page to lead
the viewer back to the table of contents.

VISUAL CUES

As mentioned in the overview, the digital
magazine will have a single guideline
running along the top of the page that
will lead the viewers to next a different
feature or article. There will be arrows
pointing up or down at the top and bot-
tom of the pages to indicate the addition-
al pages a single feature may have. Mp3’s
and video players will be indicated with a
play button.

TONE

Tone Words: informative, artistic,
energetic, quirky, vibrant

SETLIST magazine will aim to capture
the passionate and raw feeling one may
have when listening to music or attend-
ing a music festival. It will aim to give off
a feeling of freedom and unrestraint to
the readers and provide them with excite-
ment and a sense of freedom as they flip
through the pages.

ORIENTATION

SETLIST digital magazine will be
horizontal in orientation to retain the
rich, expansive images of festival photos
featured throughout the issue.

Critique Notes:

e Make body copy larger

* More interactive features needed

* Perhaps make triangles on cover change color
e Line indicating more pages is a plus

VISUALS

At music festivals, there are a lot of
visuals so this will also be the case for
SETLIST’s digital magazine. There will be
a lot to look at, such as colors, imagrey,
textures, and the shapes that are seen at
festivals. will feature a variety of dif-
ferent images of festival environment,
festival-goers, music, music artists, and
festival fashion. Images will range from
being full-page to smaller and cropped.
The attitude of these visuals may be col-
orful, grungy, and energetic to reflect the
upbeat feeling of the magazine.

PACING

Although festivals can be crowded and
chatotic, SETLIST’s digital magazine will
be free flowing and spcious to keep the
reader from feeling overwhelmed by all of
the lively images and text. The magazine
will feature articles about festivals first
and the artists later. However, the click-
able table of contents will allow viewers
to instantly jump to any article they want.



